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 Dogfight
How Apple and Google Went to War and Started a Revolution
by Fred Vogelstein

ISBN: 9780670067190
Binding: Hardback 
Publisher: ALLEN LANE CANADA
Pub. Date: 2013-11-12
Pages: 272
Price: $32.00

This is the story of how Apple and Google have reshaped our world and redefined the meaning of content and how it is distributed. 
It begins with the iPhone, which has transformed the concept of what a smart phone can be. Now everyone wants one, or else a smart phone like it. Apple
and Google are fighting to find a way to control the software that runs these phones so they can manage the content that runs on top of it. The battle has
become vicious, although Google makes more than half the apps that run on Apple devices. There may be room for both, but the history of technology
suggests that only one player will be dominant in the long term. Author Fred Vogelstein recounts that struggle and describes the impact it is having on the
rest of the media and on technology. 
Filled with in-depth interviews of key players and behind-the-scenes accounts of corporate strategy, Dogfight is a must-read for anyone interested in the
biggest societal and technological shift since the Industrial Revolution.

 Gold
A History, A Hunt, A Fever
by Matthew Hart

ISBN: 9780670065882
Binding: Hardback 
Publisher: ALLEN LANE CANADA
Pub. Date: 2013-12-03
Pages: 326
Price: $32.00

Since the 2008 financial crisis, the price of gold has skyrocketed from around $800 an ounce in August of that year to a peak of about $1700 an ounce.
Fortunes have been made, and this has kicked off an unprecedented gold-mining and prospecting boom around the world. From armed illegal miners holed
up in South African mines--where theft is estimated at $1 billion a year--to the hugely successful workings of Canada's Barrick Gold to China's determined
efforts to become a major gold player, Matthew Hart takes readers on a journey around the world and through history to tell the story of how gold became
the world's most precious commodity. He highlights its dramatic, tempestuous history and the behind-the-scenes intrigue of the current boom. The
controversial rollercoaster narrative reveals what experts are saying about the profound changes underway in the gold market and the outlook for the future.
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 Hatching Twitter

A True Story of Money, Power, Friendship, and Betrayal
by Nick Bilton

ISBN: 9781591846017
Binding: Hardback 
Publisher: Portfolio Hardcover
Pub. Date: 2013-11-05
Pages: 304
Price: $31.00

Ev told Jack he had to "chill out" with the deluge of media he was doing. "It's bad for the company," Ev said. "It's sending the wrong message." Biz sat
between them, watching like a spectator at a tennis match.     
     "But I invented Twitter," Jack said.     
     "No, you didn't invent Twitter," Ev replied. "I didn't invent Twitter either. Neither did Biz. People don't invent things on the Internet. They simply expand
on an idea that already exists."  
   In 2005, Odeo was a struggling podcasting start-up founded by free-range hacker Noah Glass and staffed by a motley crew of anarchists. Less than two
years later, its days were numbered and half the staff had been let go. But out of Odeo's ashes, the remaining employees worked on a little side venture . . .
that by 2013 had become an $11.5 billion business. 
   That much is widely known. But the full story of Twitter's hatching has never been told before. It's a drama of betrayed friendships and high-stakes
power struggles, as the founders went from everyday engineers to wealthy celebrities featured on magazine covers, The Oprah Winfrey Show, The Daily
Show, and Time's list of the world's most influential people.  
   New York Times columnist and reporter Nick Bilton takes readers behind the scenes as Twitter grew at exponential speeds. He gets inside the heads of the
four hackers out of whom the company tumbled: 
   o Evan "Ev" Williams, the ambitious farm boy from Clarks, Nebraska, who had already created Blogger and sold it to Google for millions. Quiet
and protective, Ev is a shrewd businessman who made tough choices in the interest ...

 How To Fail At Almost Everything And Still Win Big
Kind of the Story of My Life
by Scott Adams

ISBN: 9781591846918
Binding: Hardback 
Publisher: Portfolio Hardcover
Pub. Date: 2013-10-22
Pages: 256
Price: $29.50

Everything you want out of life is in that bubbling vat of failure. The trick is to get the good stuff out.

  Scott Adams has likely failed at more things than anyone you've ever met or anyone you've even heard of. So how did he go from hapless office worker and
serial failure to the creator of Dilbert, one of the world's most famous syndicated comic strips, in just a few years? In How to Fail at Almost Everything and
Still Win Big, Adams shares the strategy he has used since he was a teen to invite failure in, embrace it, then pick its pocket. 
   No career guide can offer advice that works for everyone. As Adams explains, your best bet is to study the ways of others who made it big and try to glean
some tricks and strategies that make sense for you. Adams pulls back the covers on his own unusual life and shares how he turned one failure after another
into something good  and lasting. 
   Adams reveals that he's failed at just about everything he's tried, including his corporate career, his inventions, his investments, and his two restaurants. But
there's a lot to learn from his personal story, and a lot of humor along the way. Adams discovered some unlikely truths that helped to propel him forward. For
instance: 
   o Goals are for losers. Systems are for winners.  o "Passion" is bull. What you need is personal energy.  o A combination of mediocre skills can make you
surprisingly valuable.  o You can manage your odds in a way that makes you look lucky to others.
  
      Adams hopes you can laugh at his failures while discovering some unique and helpful ideas on your own path to personal victory. As he writes:     
     "This is a story of one pers ...
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 Looptail

How One Company Changed The World By Reinventing Business
by Bruce Poon Tip

ISBN: 9781443420266
Binding: Hardback 
Publisher: HarperCollins Publishers Ltd
Pub. Date: 2013-09-09
Pages: 304
Price: $29.99

The award-winning CEO of G Adventures shares the dynamic business practices of the world's leading adventure travel company
In 2010, Bruce Poon Tip shut down his human resources department. After building G Adventures from his garage into the world's largest adventure travel
company with over 1,500 employees around the world, it was a controversial decision.
Recognized as a top CEO by Profit, Canadian Business, Forbes and others, Poon Tip is a sought-after speaker whose unconventional management practices
have helped him build an adventure travel company with $200 million in revenue and consistent and unprecedented growth for over two decades.
Looptail is the story of Poon Tip's journey from humble beginnings as a rebellious misfit kid with entrepreneurial ambitions to his placeas a world-renowned
business leader who believes in the importance of good karma, freedom, happiness and making meaningful connections. Looptail shares lessons and stories
about branding, management, disruption and other key topics through a colourful first-person narrative of Poon Tip's own experiences and the key turning
points in G Adventures' evolution into a global brand.

 The Map and the Territory
Risk, Human Nature, and the Future of Forecasting
by  Alan Greenspan

ISBN: 9781594204814
Binding: Hardback 
Publisher: Penguin Press HC, The
Pub. Date: 2013-10-22
Pages: 400
Price: $38.00

Like all of us, though few so visibly, Alan Greenspan was forced by the financial crisis of 2008 to question some fundamental assumptions about risk
management and economic forecasting. No one with any meaningful role in economic decision making in the world saw beforehand the storm for what it
was. How had our models so utterly failed us?
       To answer this question, Alan Greenspan embarked on a rigorous and far-reaching multiyear examination of how Homo economicus predicts the
economic future, and how it can predict it better. Economic risk is a fact of life in every realm, from home to business to government at all levels. Whether
we're conscious of it or not, we make wagers on the future virtually every day, one way or another. Very often, however, we're steering by out-of-date maps,
when we're not driven by factors entirely beyond our conscious control.
       The Map and the Territory is nothing less than an effort to update our forecasting conceptual grid. It integrates the history of economic prediction, the
new work of behavioral economists, and the fruits of the author's own remarkable career to offer a thrillingly lucid and empirically based grounding in what
we can
     know about economic forecasting and what we can't.The book explores how culture is and isn't destiny and probes what we can predict about the world's
biggest looming challenges, from debt and the reform of the welfare state to natural disasters in an age of global warming.
       No map is the territory, but Greenspan's approach, grounded in his trademark rigor, wisdom, and unprecedented context, ensures that this particular map
will assist in safe journeys down many different roads, traveled by individuals, businesses, and the state.
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 Sometimes You Win, Sometimes You Learn

Life's Greatest Lessons Are Gained from Our Losses
by John C. Maxwell

ISBN: 9781599953694
Binding: Hardback 
Publisher: Center Street
Pub. Date: 2013-10-08
Pages: 256
Price: $29.00

#1 New York Times bestselling author John C. Maxwell believes that any setback, whether professional or personal, can be turned into a step forward when
you possess the right tools to turn a loss into a gain. Drawing on nearly fifty years of leadership experience, Dr. Maxwell provides a roadmap for winning by
examining the eleven elements that constitute the DNA of learners who succeed in the face of problems, failure, and losses.
1. Humility - The Spirit of Learning
2. Reality - The Foundation of Learning
3. Responsibility - The First Step of Learning
4. Improvement - The Focus of Learning
5. Hope - The Motivation of Learning
6. Teachability - The Pathway of Learning
7. Adversity - The Catalyst of Learning
8. Problems - The Opportunities of Learning9. Bad Experiences - The Perspective for Learning10. Change - The Price of Learning
11. Maturity - The Value of Learning
 
Learning is not easy during down times, it takes discipline to do the right thing when something goes wrong. As John Maxwell often points out--experience
isn't the best teacher; evaluated experience is.
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