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 Becoming Steve Jobs
The Evolution of a Reckless Upstart into a Visionary Leader
by Brent Schlender

ISBN: 9780771079146
Binding: Hardback 
Publisher: McClelland & Stewart
Pub. Date: 2015-03-24
Pages: 464
Price: $32.95

There have been many books--on a large and small scale--about Steve Jobs, one of the most famous CEOs in history. But this book is different from all the
others. 
 
 Becoming Steve Jobs takes on and breaks down the existing myth and stereotypes about Steve Jobs. The conventional, one-dimensional view of Jobs is that
he was half-genius, half-jerk from youth, an irascible and selfish leader who slighted friends and family alike. Becoming Steve Jobs answers the central
question about the life and career of the Apple cofounder and CEO: How did a young man so reckless and arrogant that he was exiled from the company he
founded become the most effective visionary business leader of our time, ultimately transforming the daily life of billions of people?

 Drawing on incredible and sometimes exclusive access, Schlender and Tetzeli tell a different story of a real human being who wrestled with his failings and
learned to maximize his strengths over time. Their rich, compelling narrative is filled with stories never told before from the people who knew Jobs best, and
who decided to open up to the authors, including his family, former inner circle executives, and top people at Apple, Pixar and Disney, most notably Tim
Cook, Jony Ive, Eddy Cue, Ed Catmull, John Lasseter, Robert Iger and many others. In addition, Brent knew Jobs personally for 25 years and draws upon his
many interviews with him, on and off the record, in writing the book. He and Rick humanize the man and explain, rather than simply describe, his behavior.
Along the way, the book provides rich context about the techno ...

 Bold
How to Go Big, Create Wealth and Impact the World
by  Peter H Diamandis

ISBN: 9781476709567
Binding: Hardback 
Publisher: Simon & Schuster
Pub. Date: 2015-02-03
Pages: 336
Price: $34.00

From the coauthors of the New York Times bestseller Abundance comes their much anticipated follow-up: Bold--a radical, how-to guide for using
exponential technologies, moonshot thinking, and crowd-powered tools to create extraordinary wealth while also positively impacting the lives of
billions.Bold unfolds in three parts. Part One focuses on the exponential technologies that are disrupting today's Fortune 500 companies and enabling upstart
entrepreneurs to go from "I've got an idea" to "I run a billion-dollar company" far faster than ever before. The authors provide exceptional insight into the
power of 3D printing, artificial intelligence, robotics, networks and sensors, and synthetic biology. Part Two of the book focuses on the Psychology of Bold,
drawing on insights from billionaire entrepreneurs Larry Page, Elon Musk, Richard Branson, and Jeff Bezos. In addition, Diamandis reveals his
entrepreneurial secrets garnered from building fifteen companies, including such audacious ventures as Singularity University, XPRIZE, Planetary
Resources, and Human Longevity, Inc. Finally, Bold closes with a look at the best practices that allow anyone to leverage today's hyper-connected crowd
like never before. Here, the authors teach how to design and use incentive competitions, launch million-dollar crowdfunding campaigns to tap into ten's of
billions of dollars of capital, and finally how to build communities--armies of exponentially enabled individuals willing and able to help today's
entrepreneurs make their boldest dreams come true. Bold is both a manifesto and a manual. It is today's exponential entrepreneur's go-to resource on the use
of emerging technologies, thinking at scale, and the awesome power of crowd-powered tools.
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 A Curious Mind

The Secret to a Bigger Life
by  Brian Grazer

ISBN: 9781476730752
Binding: Hardback 
Publisher: Simon & Schuster
Pub. Date: 2015-04-07
Pages: 320
Price: $32.00

From Academy Award-winning producer Brian Grazer and acclaimed business journalist Charles Fishman comes the New York Times bestselling,
brilliantly entertaining peek into the weekly "curiosity conversations" that have inspired Grazer to create some of America's favorite and iconic movies and
television shows--from 24 to A Beautiful Mind.For decades, film and TV producer Brian Grazer has scheduled a weekly "curiosity conversation" with an
accomplished stranger. From scientists to spies, and adventurers to business leaders, Grazer has met with anyone willing to answer his questions for a few
hours. These informal discussions sparked the creative inspiration behind many of Grazer's movies and TV shows, including Splash, 24, A Beautiful Mind,
Apollo 13, Arrested Development, 8 Mile, J. Edgar, Empire, and many others. A Curious Mind is a brilliantly entertaining, fascinating, and inspiring homage
to the power of inquisitiveness and the ways in which it deepens and improves us. Whether you're looking to improve your management style at work or you
want to become a better romantic partner, this book--and its lessons on the power of curiosity--can change your life.

 The Dream Makers
People Who Influence Others
by Marco Silvestri

ISBN: 9781624520167
Binding: Paperback 
Publisher: Canada Equity Partners
Pub. Date: 2014-10-01
Pages: 153
Price: $19.95

About the author Marco Silvestri:
This book project was the initiative of one of Rich Dad Poor Dad's biggest training facilitators idea. Marc Mousseau. I was asked to be in the book because
of some of my life and business hurdles that I have overcome to get to where I am today and how I love to share, be transparent and inspire others to become
the best person that they can. I love to empower others to push and see the light at the end and to believe in themselves. I am a certified personal
development consultant with Dream Builders, a Life Mastery Institute accreditation and this is why the book's title is Dream Makers. We are all people who
love to inspire thus the tag line, "people who influence others.
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 #girlboss

by Sophia Amoruso

ISBN: 9780399169274
Binding: Hardback 
Publisher: Penguin Publishing Group
Pub. Date: 2014-05-06
Pages: 256
Price: $31.00

THE RUNAWAY NEW YORK TIMES BESTSELLER
 
The first thing Sophia Amoruso sold online wasn't fashion--it was a stolen book. She spent her teens hitchhiking, committing petty theft, and
dumpster diving. By twenty-two, she had resigned herself to employment, but was still broke, directionless, and working a mediocre day job she'd taken for
the health insurance.

It was there that Sophia decided to start selling vintage clothes on eBay. Eight years later, she is the founder, CEO, and creative director of Nasty Gal, a $100
million plus online fashion retailer with more than 350 employees. Sophia's never been a typical CEO, or a typical anything, and she's written #GIRLBOSS
for outsiders (and insiders) seeking a unique path to success, even when that path is winding as all hell and lined with naysayers.

#GIRLBOSS includes Sophia's story, yet is infinitely bigger than Sophia. It's deeply personal yet universal. Filled with brazen wake-up calls ("You are not a
special snowflake"), cunning and frank observations ("Failure is your invention"), and behind-the-scenes stories from Nasty Gal's meteoric rise,
#GIRLBOSS covers a lot of ground. It proves that being successful isn't about how popular you were in high school or where you went to college (if you
went to college). Rather, success is about trusting your instincts and following your gut, knowing which rules  ...

 Good Leaders Ask Great Questions
Your Foundation for Successful Leadership
by  John C Maxwell

ISBN: 9781455548071
Binding: Hardback 
Publisher: Center Street
Pub. Date: 2014-10-07
Pages: 320
Price: $29.00

John Maxwell, America's #1 leadership authority, has mastered the art of asking questions, using them to learn and grow, connect with people, challenge
himself, improve his team, and develop better ideas. Questions have literally changed Maxwell's life. In GOOD LEADERS ASK GREAT QUESTIONS, he
shows how they can change yours, teaching why questions are so important, what questions you should ask yourself as a leader, and what questions you
should be asking your team.

 Maxwell also opened the floodgates and invited people from around the world to ask him any leadership question. He answers seventy of them--the best of
the best--including . . .

 	What are the top skills required to lead people through difficult times?

  How do I get started in leadership?
 How do I motivate an unmotivated person?
 How can I succeed working under poor leadership?
 When is the right time for a successful leader to move on to a new position?
 How do you move people into your inner circle?
  No matter whether you are a seasoned leader at the top of your game or a n ...
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 The Obstacle Is the Way

The Timeless Art of Turning Trials into Triumph
by Ryan Holiday

ISBN: 9781591846352
Binding: Hardback 
Publisher: Penguin Publishing Group
Pub. Date: 2014-05-01
Pages: 224
Price: $27.95

"The impediment to action advances action. What stands in the way becomes the way."  -- Marcus Aurelius

We are stuck, stymied, frustrated. But it needn't be this way. There is a formula for success that's been followed by the icons of history--from John D.
Rockefeller to Amelia Earhart to Ulysses S. Grant to Steve Jobs--a formula that let them turn obstacles into opportunities. Faced with impossible situations,
they found the astounding triumphs we all seek.

These men and women were not exceptionally brilliant, lucky, or gifted. Their success came from timeless philosophical principles laid down by a Roman
emperor who struggled to articulate a method for excellence in any and all situations.

This book reveals that formula for the first time--and shows us how we can turn our own adversity into advantage.

 Pitch Perfect
How to Say It Right the First Time, Every Time
by Bill Mcgowan

ISBN: 9780062273222
Binding: Hardback 
Publisher: HarperCollins
Pub. Date: 2014-04-01
Pages: 288
Price: $34.99

The media coach and Emmy Award-winning correspondent Bill McGowan shares his secrets of pitch-perfect communications, showing readers how to
communicate with confidence.
During the pivotal moments of our lives, results are often determined not only by our actions but by our words as well. Saying the right thing the right way
can make the difference between sealing the deal or losing the account, advancing your career or suffering a demotion. During these moments, it's important
to be pitch perfect--to use precisely the right tone to convey the right message to the right person at the right time. Such pitch-perfect moments are crucial in
our personal and professional journeys. In Pitch Perfect, the renowned media coach Bill McGowan shows you how to craft just the right message. Along the
way, McGowan lays out his Seven Principles of Persuasion, including:
   The Scorsese Principle: Hold your audience's attention with visual images. Direct the film that plays in your listener's mind.
   The No-Tailgating Principle: Avoid verbal fender-benders and career-wrecking moments by maintaining a safe talking distance. When in doubt, stop
talking and listen.
   The Pasta-Sauce Principle: Cure boredom by boiling down your message, making it as rich and brief as possible.
In Pitch Perfect, you'll learn how to overcome all these communication pitfalls. The Seven Principles of Persuasion are as easy to learn, implement, and
master as they are effective. The right language--both verbal and nonverbal--can make you more confident, persuasive, and certain. It can stir people to listen
closely to your every word and to remember you long after you've left the room.
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 Playing Big

Find Your Voice, Your Mission, Your Message
by  Tara Mohr

ISBN: 9781594206078
Binding: Hardback 
Publisher: Gotham
Pub. Date: 2014-10-14
Pages: 304
Price: $32.00

A groundbreaking women's leadership expert and popular conference speaker gives women the practical skills to voice and implement the changes they want
to see--in themselves and in the world
 
In her coaching and programs for women, Tara Mohr saw how women were "playing small" in their lives and careers, were frustrated by it, and wanted to
"play bigger." She has devised a proven way for them to achieve their dreams by playing big from the inside out. Mohr's work helping women play bigger
has earned acclaim from the likes of Maria Shriver and Jillian Michaels, and has been featured on the Today show, CNN, and a host of other media outlets.
 
Sheryl Sandberg's Lean In gave many women new awareness about what kinds of changes they need to make to become more successful; yet most women
need help implementing them. In the tradition of BrenÃ© Brown's Daring Greatly, Playing Big provides real, practical tools to help women quiet self-doubt,
identify their callings, "unhook" from praise and criticism, unlearn counterproductive good girl habits, and begin taking bold action.
 
While not all women aspire to end up in the corner office, every woman aspires to something. Playing Big fills a major gap among women's career books; it
isn't just for corporate women. The book offers tools to help every woman play bigger--whether she's an executive, community volunteer, artist, or stay-at ...

 The Power Of Why
by Amanda Lang

ISBN: 9781443413190
Binding: Paperback 
Publisher: HarperCollins
Pub. Date: 2014-05-13
Pages: 288
Price: $19.99

The national bestseller, now in paperback!
The urge to question is natural for small children--just ask any parent. But few of us are aware that it is also one of the most vital tools for success. In The
Power of Why, Amanda Lang shows how curiosity and the ability to ask the right questions fuels innovation and can drive change not just in business but
also in our personal lives.
Weaving together the latest research with in-depth profiles of innovators from around the world, Lang explores how to harness and develop the power of
curiosity. She reveals how a major retailer set out to discover what really makes men happy--and was stunned by the results. She finds out why, at one
particular hospital, nurses think it's better if they don't wash their hands. She learns why the most common methods of brainstorming don't actually work and
discovers a new soccer ball that could change the world.
A book that challenges conventional wisdom and offers practical, inspiring advice, The Power of Why shows how it's possible to reignite your innate
curiosity and overcome long-standing barriers--leaving you more creative, productive and fulfilled in your job and happier in your relationships.
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 Taking the Stage

How Women Can Speak Up, Stand Out, and Succeed
by Judith Humphrey

ISBN: 9781118870259
Binding: Hardback 
Publisher: Wiley
Pub. Date: 2014-10-13
Pages: 240
Price: $35.95

Many women today wonder: what will it take to get that seat at the boardroom table? Earn that coveted promotion? Or simply have their voices heard?
Taking the Stage provides a comprehensive, proven approach that enables women to come forward into the spotlight and speak up, stand out, and succeed.
 Based on a program from the Humphrey Group that has been delivered to over 400,000 women worldwide, Taking the Stage shows women--no matter their
age, rank, or profession--how to communicate with courage and confidence in every situation, from formal speeches to brief hallway conversations. Judith
Humphrey provides the inspiration and practical advice for women to "take the stage" mentally, verbally, vocally, and physically. Women can make the most
of every opportunity by understanding how best to:
  Speak up confidently, even when others don't agree;
 Convey their accomplishments without self-doubt;
 Be assertive but not aggressive;
 Deliver clear and convincing messages;
 Move beyond "minimizing" language and apology;
 Find their own powerful and authentic voice;
 Achieve confident body language and a leadership presence.
  By applying these techniques and others to every communication-- whether making a presentation, speaking at meetings, conducting an elevator
conversation, or selling themselves in job interviews--women will be recognized as the leaders they are and attain positions of influence.
 For women at all stages of their career, and for  ...

 Touch
Five Factors to Growing and Leading a Human Organization
by Tod Maffin

ISBN: 9781459728745
Binding: Paperback 
Publisher: Dundurn
Pub. Date: 2014-10-04
Pages: 264
Price: $22.99

In today's technology-led pursuit of efficiency, we've removed the humanity from business. Here's how to correct that. For better or worse, digital business
has fundamentally changed how organizations hire staff, market their services, and connect with stakeholders. The problem is, in an effort to use technology
to connect with people more effectively, we have lost the humanity - that critical person-to-person connection - that is the engine of commerce:
  Hiring is done by automated keyword searches.
 Offices have regressed to sterile, highly controlled environments.
 Staff rely exclusively on template responses.
 Websites are designed for search engines, not people.
 Leaders are focusing on arbitrary and antiquated "best practices."
  In a world filled with complicated web forms and digital marketing services, we have lost the "human" element in how we run our organizations.
TOUCH identifies these problems in stark terms, then provide business leaders in all types of organizations - private to public sector, small to enterprise
business - with real-world, tested solutions.
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 Why Should I Choose You (in Seven Words Or Less)?

by Ian Chamandy

ISBN: 9781443436397
Binding: Hardback 
Publisher: HarperCollins
Pub. Date: 2015-04-07
Pages: 272
Price: $28.99

How to answer the single most important question in business and life
Why should I choose you? That's the question every customer asks every single time he buys a car, picks a shampoo, or chooses a distributor, a brokerage
house, an animal hospital or a hairbrush. Sometimes the question is spoken out loud; other times it's subliminal. But the fact is that every product, service or
decision is a choice. And often it's a choice we make within seconds.
Ian Chamandy and Ken Aber understand just how essential that choice is. Their Toronto-based consulting firm, Blueprint, helps businesses define their
specific promise-the one thing that sets them apart from every other organization that does more or less the same thing-in seven words or less.
Their blueprinting process has produced extraordinary results for organizations big and small, in all sorts of industries, in both the for profit and not-for-
profit sectors, including construction firms, marketing/communications consultancies, boutique investment banks, and hospitals.
Combining combines practical steps with case examples, Why Should I Choose You (in Seven Words or Less) will:
 give you confidence you never had before to lead into a bold new future
 make your employees more innovative and creative
 reveal revenue streams you never knew existed
 give your employees a newfound sense of purpose that motivates them to contribute at a higher level
 and help you sell faster and more easily because you will inspire, rather than try to convince, customers to buy

 A Year with Peter Drucker
52 Weeks of Coaching for Leadership Effectiveness
by Joseph A Maciariello

ISBN: 9780062315670
Binding: Hardback 
Publisher: HarperCollins
Pub. Date: 2014-12-02
Pages: 496
Price: $36.99

Peter Drucker was the original big thinker. His ideas on management, innovation, leadership, effectiveness, and adapting to change formed the foundations
of modern business wisdom. Drucker was also a mentor to many notable leaders in business, government, and nonprofits, a role he valued tremendously. In
A Year with Peter Drucker, you will get to experience his mentorship process firsthand as his longtime collaborator Joseph A. Maciariello leads you from
week to week, lesson to lesson, using previously unpublished material and selected readings from Drucker's classic works to highlight critical lessons in
leadership, personal effectiveness, and mission-driven strategy. It features examples from the individuals and organizations that Drucker helped to guide to
success, including his work assisting leaders in creating some of the world's most influential religious organizations.
Joseph A. Maciariello has distilled the essence of Drucker's personal mentorship program into an easy-to-follow 52-week course. Each week contains a
lesson, message, or anecdote taken from Drucker's extensive body of published and unpublished work, moving from theme to theme throughout the year. It
also includes further readings and reflections on the week's subject, and deep reflection questions--or quick brainstorming prompts--to help readers
incorporate the message into their day-to-day work.
The year will cover the themes Drucker felt were most important to leadership development, such as
 Leaders Must Set Sights on the important and not the urgent. This is a key differentiator of moving from being a functionary to being a leader.
 Management is a Human Activity. Process must serve people, in and out of the organzation.
 The Roadmap to Personal Effectiveness depends on a clear mission and on doing the right things, not just getting things done.
 Management succession, especially to top positions, is a crucial deci ...
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